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Abstract
The purposes of this research are to study 1) opinions on the advertising of Community Products Standards
(CPS) via television, newspapers and magazines and 2) understandings, and usage of the data from the advertising
to purchase the products. This is a survey research which uses the questionnaires and stratified random sampling to
collect the data from the samples. The sample size consists of 500 people who are 300 women aged 25 years and

over and 200 people in general. The data are analyzed by descriptive statistics such as frequency, percentage, mean

and standard deviation.
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The research results show that most respondents agree at the highest level that the sound and image of

television advertisements help them remember the content or data of the CPS. They generally understand the CPS

emblem at the highest level. The highest mean of the CPS understanding is that a Jocal product with the CPS emblem

is a good quality local product. The highest mean of the data usage from the advertisements is the recommendation

of CPS emblem to closed friends for purchasing local/lOTOP products.

Keywords : opinions, understandings and Community Product Standard -
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