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Abstract

The objectives of this research were to : 1) study the marketing strategies communication factors via facebook
live the trust and customers loyalty, 2) study the influence of marketing strategies that affect to the trust of the customers,
3) study the influence of marketing strategies that affect to the customers loyalty, 4) study the influence of communication
factors via facebook live that affect to the trust of the customers, 5) study the influence of communication factors via
facebook live that affect to the customers loyalty, and 6) study the influence of the trust that affect to the customers
loyalty. This data was collected from a questionnaire by using online survey data to collect 400 questionnaire sets by
random sampling. The research instrument was a questionnaire. The statistics used for data analysis included frequency,
percentage, mean, standard deviation and the statistic used for hypothesis testing included multiple regression analysis
and simple regression analysis.

The results found that 1) marketing strategies communication factors via facebook live, trust and customers
loyalty there was a high level. 2) marketing strategies were a positive direct influence the trust of the customer. 3) marketing
strategies were a positive direct influence of the customer loyalty. 4) the communication factors via facebook live were a

positive direct influence the trust of customers. 5) the communication factors via facebook live were a positive direct
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influence of the customers loyalty. 6) the trust were a positive direct influence of the customers loyalty. The results of
this research revealed that if an online entrepreneur can appropriately develop strong marketing strategies, they can serve

customer behavior and the customers’ satisfaction which will effectively lead to customers’ trust and loyalty.

Keywords : Marketing Strategies, Facebook Live Communication, Trust, Customer Loyalty
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